BRING YOUR JOBS TO LIFE

JobBox

Programme
Brief

A branded case of ten headsets.

Loaded with your real workplace.
Built for careers fairs, open days, campuses and outreach.

Owned by the employer. Opened wherever attention matters.
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01/ THE OBJECT

JobBox turns the part of recruitment that is

Te n h ea d Sets . usually described into something candidates

can stand inside. The case arrives branded,
charged and ready to use. The content is

o n e C a Se [ built around your organisation: real places,

real people, real moments and the work as it

You Y WO rkp I ace. actually feels.

It is designed for high-intent encounters:
careers fairs, campus visits, open days,
launches, community outreach and board-level
demonstrations.

10 headsets in custom foam
Bespoke workplace film
Co-branded, wheeled, flight-rated

Handover, support and refresh options
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02 / HOW THE PROGRAMME RUNS

From your floor
to their hands.

STEP 01

® Shape the moment

STEP 02

® cCapture the reality

STEP 03

® Build the case

STEP 04

® Deploy anywhere

STEP 05

® Refresh the story
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We identify the workplace moment candidates need to feel
before they decide.

A compact production team records the place, pace, people
and atmosphere.

Hardware, branding, content loading, labels and handover
materials come together.

The JobBox travels to the rooms where your next candidates
are already gathering.

New sites, roles and moments can be added as your
programme grows.



03 / EDITIONS

Three ways
to own one.

PRIME

CASES

1 case

FILMS

1 workplace

A focused first deployment for
one standout moment.

POA

SIGNATURE

CASES
1 case

FILMS

Up to 3 films

A wider programme across
several roles, sites or
candidate audiences.

POA

ELITE

CASES
Multiple cases

FILMS
Full slate

A national or multi-site roll-
out with a deeper content
pipeline.

POA

ALL EDITIONS ARE PRICED ON APPLICATION AFTER A WALK-THROUGH AND SCOPE CONVERSATION.
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04 / FIRST CONVERSATION

What we need
to scope yours.

Which roles, sites or audiences matter most this year.
Where the JobBox needs to appear first.

Existing visual identity, logo files and tone of voice.
Any approved outcomes, quotes or internal success

measures.

The decision group: recruitment, brand, operations and
procurement.

Request the walk-through

A working demonstration beats a deck. Bring the decision-makers; we will bring the case.
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